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What is an Affirmative Fair Housing Marketing Plan?

The Affirmative Fair Housing Marketing Plan (AFHMP) is a marketing
strategy designed to attract renters for the development’s assisted rental
units. This plan is required to be submitted by IHDA and federal fair
housing regulations.

Affirmative marketing differs from general marketing activities because it
specifically targets potential tenants who are least likely to apply for the
housing to make them aware of available affordable housing opportunities
in their community.

IHDA requires an AFHMP for all new deals prior to closing and an update
every five years. If there is a change in ownership (transfer of physical
assets) or a change in property managing agent (change of agent) a new
AFHMP is also required.



Step One: Open AFHMP Webform

Step Two: Use project identification number (PID) to look up your property (if you do not know this
number, you can look it up on the at the bottom of the page)

Step Three: Fill in all required fields

Step Four: Upload attachments (don’t forget to include the signature page)

Step Five: Hit submit!

Step Six: After the Compliance Analyst (CA) reviews the AFHMP, they may contact you with questions
or updates

Step Seven: Make any updates/corrections in the webform

Step Eight: IHDA will email the final, approved AFHMP to O/A



https://www.ihda.org/annual-compliance/

Tips

» Use the save button! This will save your work in case you
accidently get logged off or other issues occur.

« DO NOT hit the refresh icon O or the back button <— in your

browser unless you have saved your work. This will reset the full
form, and your work cannot be recovered.

* Navigate in the form using the "Back" and "Next" buttons in the
form.

Back




Tips—Create an Account

« On the first page, hit the save button and it will prompt you to log in
or create a free account.

» Creating an account allows you to save your work and come back
to finish later and see previously submitted forms.



Getting Started

The second page of the webform has
links to training materials, FAQs, and
the signature page.

This page also has a PDF-version
available for you to view all
qguestions/fields at a single glance. It
Is not to be filled-in. Only the
webform will be accepted.

Make sure to download and attach
the signature page as part of your
final submission.







Owner and Managing Agent: Questions

®* Enter the name and email address of the person completing this
form. Correspondance emails will be sent to this address in the
future.




Owner and Managing Agent: Questions

® Enter the reason you are submitting the

AFHMP:

— Initial Plan: Use If this is a new deal or
an Ownership Change

— Five Year Update: Use if this is an
update for an existing development

— Change of Owner Entity/Corporation:
Use if there is a new owner and the
same managing agent

— Change of Managing Agent: Use if only
management agent changes

— Change of Owner & Agent: Use if there
IS a new owner and new managing
agent




Development Information: Questions

® Add the PID and click search. If you do not know your PID you can
look that up on the Compliance Connection.

® If you do not see this screen, then you are completing your initial
AFHMP and this field is not required.

® Tip: Throughout this webform, there will be pre-filled information
based on the data IHDA already has. If any of it needs to be updated
or is incorrect, please continue and reach out to your Compliance

Analyst.


https://www.ihda.org/annual-compliance/

® After adding the PID, the development name and PID will auto-populate to
the fields below.

® If you are completing an initial AFHMP, these fields will be blank and need
to be filled in.

® Tip: Throughout the form, you will see this green progress bar up top to tell
you how far along you are in the form.







Marketing

® Enter the date of initial occupancy i.e., the date the property was first
occupied.

® Enter the advertising start date. This is a future date, day of or after the
date of submission. For example, if you are submitting the AFHMP on
01/15/2026 then your advertising start date can be 01/15/2026 or any
future date like 05/15/2026.




Marketing

® The total number of units will auto-populate (if this is an initial plan, you

will need to fill in this field). This is the total number of units in the

development. If this is incorrect or any auto-populated data is incorrect
reach out to your Compliance Analyst.

® Tip: Throughout the webform there are comments in some fields to help

answer some FAQs. Advertising start date is one of those fields.
T~

)




Some of the owner
and manager
contact information
will pre-fill based on
information IHDA
currently has. If any
of it is incorrect,
please complete the
contact directory
change form and
submit it to your

Compliance Analyst.

These fields will not
pre-fill if this is an
initial plan.

Marketing



https://www.ihda.org/wp-content/uploads/2025/04/CONTACT-DIRECTORY-CHANGE-FORM-3-2025.pdf
https://www.ihda.org/wp-content/uploads/2025/04/CONTACT-DIRECTORY-CHANGE-FORM-3-2025.pdf

Select who is responsible for marketing.

— Owner: Select owner when the owner is responsible for marketing. This is
most common when a project is owner managed.

— Property Manager: Select this option when marketing is the responsibility of
the property managing agent.

— If you select either owner or property manager, that information will pre-fill
based on information previously provided in the form.

— See next slide for “other” explanation.

Tip: You will need recent (within the last two years) Fair Housing certifications
for all staff identified as responsible for marketing.



® Other : Select this option if
there is another person or
third party responsible for
marketing. This most
frequently occurs when a
development uses a third
party to help market and fill
vacancies. For example, the
local Public Housing Agency
(PHA) or the local
Coordinated Entry System
fills all units.

* |f “other” is selected, fill in
contact information.




® This question should be answered yes if there are other staff who have not been

previously identified as an owner, manager, or other agent who is responsible for
marketing. The most common examples are when managing agents have multiple
staff responsible for marketing who are not the onsite manager; for example, a
regional manager or compliance manager.




® Describe how staff responsible for marketing will be trained on the
AFHMP. Make sure to list how staff are made aware of the plan,
informed of any updates or changes, and any other relevant
information.







The Development Type field auto
populates based on information
IDHA currently has, so this field
should be already filled in. If no
changes are needed, click next.

If your development type is
Special Needs or Other, you will
need to fill in the text field below
to provide a description.
Common descriptions are
households experiencing
homelessness or Veterans.

The development address and
city are auto-filled fields based on
information currently in IHDAS
system.




All developments
are required to
collect
demographic
information on
current tenants.
Include those
percentages here.

All fields are
required, add
zeros if there are
no tenants in the
demographic
group.




Prove a yes or no
response to the
guestion below. If you
answer yes, then the
demographic chart
will open.

If you answer no, that
section of the chart
will be hidden from
the webform then
filled in with N/A
response on the final
PDF.







The first step is to identify the census tract of the development
Enter the development address using this website

Check the “user select tract” box then click the print box to get the census

information and map (both need to be uploaded to this form prior to
submission)

O
»

Tip: If the development has several addresses, see item six in our FAQ
document for instructions.



https://geomap.ffiec.gov/ffiecgeomap/
https://www.ihda.org/wp-content/uploads/2025/12/AMP-FAQ_FINAL_12.05.2025.pdf
https://www.ihda.org/wp-content/uploads/2025/12/AMP-FAQ_FINAL_12.05.2025.pdf

Include information on the
demographics of the census
tract.

Make sure all information in

the chart is a percentage.

You do not need to put the %
sign in the form, but make
sure to use the percentage
and not the total number.
Include zeros where
appropriate.

Tip: You can easily calculate
the percentage by dividing
population in a demographic
group by the total population
in the census tract.




In this section you will
identify the market area and
expanded market area. The
market area is a smaller
area typically close to the
development whereas the
expanded market area is
typically a larger geography.

As an example, if your
development is in Rockford
IL, your market area may be
the City of Rockford, and the
expanded market area could
be Winnebago County.




After you have identified your
market and expanded market
areas, you need to provide
demographic information on
those two areas.

IHDA recommends using
census.gov, which can be
challenging to navigate, but
the following slides provide
details on how to use
census.gov.

Tip: If you selected multiple
counties, cities, or other
geographic areas please
reference our FAQs for
details on how to fill in this
section of the chart.



https://www.ihda.org/wp-content/uploads/2025/12/AMP-FAQ_FINAL_12.05.2025.pdf




The following slides provide a detailed explanation on how to use census.gov

#1

Select Filters \CA:)

#2
Click on the

Census —_©

#3
Tract Tab Select lllinois
#H4

On the next screen, select
the county the property is
located in.




z 1

\

#5
After selecting
the appropriate
county, paste
the Census
Tract and
number into
the search bar,
then select the
Census Tract
when it
appears below.

Click on the
blue box to see
demographic
details.




>

#6
Click the
dropdown to
collapse
unneeded rows.

The AFHMP
does not require
information
pertaining to sex,

age, or
citizenship. (See
example on the
next slide)




#7
Match the percentages with

/ the categories specified in
the AFHMP, then enter
them into the webform.

4.5%
25.6%
3.9%
| 11.4%
0.0%
62.4%

— |

v v

v v

v \ 4

#8
Press control + P (Windows) or command + P
(Mac) to print this page as a PDF. You may
include all pages, but only information
containing demographic data is required. See

example on next slide.




This is what your screen should look like when saving the demographic information as a PDF.







On this question, please
select a minimum of
three groups that you will
target marketing toward.
These should be the
groups that are less
represented in the
market and expanded
market areas than the
primary (or most
prevalent) group in those
communities.

Tip: Make sure to select
groups that meet or
exceed a 1% threshold in
either the market or
expanded market areas.




Answer “yes’”, if the
development performs
outreach activities as part
of its affirmative marketing.
For example, if your
development targets
seniors, you may choose
to send materials and
letters to local senior
resource centers and/or
community programs as
part of your marketing
strategy.




Answer “yes” if the person
responsible for marketing
has experience marketing
to the target populations
(those least likely to apply)

Provide a brief explanation
of that experience. Make
sure to include the
following:

— Location

— Duration (Ex: February 2025)

— Specific Population Served

Answer “no” if the person
responsible for marketing
does not have any
experience marketing to the
target populations







® Provide a yes/no answer to the question. If yes, you will need to provide
IHDA a copy of the flyer and/or brochure as an attachment to this marketing
plan. All flyers and brochures need the Equal Access logo.

(Example of Equal Access Logo)



¢ Select all where project signage is located and where the AFHMP will be
available. Most common examples are site signage at the entrance to the
building/project or rental office signage. All signage needs to have the equal
access logo, and pictures will be required of all signage selected.

® If other is selected, a text box will appear for a brief description. See next
slide for an example.



Select all types of commercial media that the development uses to market
the property and provide a copy of the most recent example or a mockup.

IL Housing Search is required for all developments.
If you list other and/or publication(s), please describe, see example below.







®* Provide a brief explanation for how you will evaluate if your marketing
activities have successfully increased the number of tenants in the target
population of those least likely to apply.

— Acceptable Response: The development will evaluate the demographic makeup
of our current tenants annually and if we are not seeing an increase in our target
demographics, we will increase our outreach locations and conduct an open
house.

— Unacceptable Response: We will continue to outreach as required or we will not
evaluate marketing activities because we serve a special populations or because
we have a healthy waiting list.




Answer how often you will evaluate the effectiveness of marketing activities. For
example, annually or quarterly.

Provide an explanation for how you will change your marketing activities if the evaluation
proves that current marketing is not as successful as you would like. Examples include:

1. Expand outreach to two additional community partners and attend monthly community events
hosted by our township

2. Increase frequency, size, and placement of advertisements.




Select “yes” if your property has accessible and/or adaptable units. If yes,
provide a description on how you plan to market to populations that can
benefit from accessible/adaptable units.

Otherwise, select “no” then click next.







The final page has
a chart which
auto-populates
based on how you
answered prior
guestions in the
form.

All items with a
“YES” require an
attachment.




® Click on Browse Files and your file ® Select all relevant attachments (it
explorer window should open. Is easiest if they are all in the
same folder) and click open. Al
attachments will upload then click
submit!

/

/




¢ After you click submit you will see the thank you screen (see image below).

® You will also receive an email confirming our receipt. The subject line is
“Submission received for [your development name, PID] Affirmative Fair Housing
Marketing Plan. The email will come from noreply@formresponse.com. Please
check your spam/junk folder if the email cannot be located.



mailto:noreply@formresponse.com




Additional Resources & Reminders

®* Thereis a Frequently Asked Questions document that answers
some of the most common questions that come up.

® While IHDA cannot recommend a specific training if you need a
new fair housing certification, there are a lot of options available
online and many of them are free.

® If you are struggling with the form itself, you may want to try
switching your browser. Google Chrome and Microsoft Edge have
worked well for our partners.

® Don't forget to hit save throughout the form to save your work!

® If you have any questions or issues, please reach out to your
Compliance Analyst.



https://www.ihda.org/wp-content/uploads/2025/12/AMP-FAQ_FINAL_12.05.2025.pdf
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